PHILIP BROADHEAD

Freelance Designer
Brand ¢ Digital « Campaign « Web



| design brand, digital and campaign
work for established organisations
and growing businesses.

I'm comfortable leading projects

from concept through to delivery, or
stepping in to support existing teams
where needed.
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STOVES

COLOUR
BOUTIQUE

The Brief:

Develop and lead the creative direction
for a new colour range within the
Stoves Deluxe collection, using research
and nature-led colour stories to help
customers understand each colour and
choose with confidence.

My Role:
Creative Lead, responsible for defining

the Colour Boutique brand direction,
including the logo, colour palette, nature
themes and delivering all supporting
creative across website, roomsets,
campaign, retail and point-of-sale.
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BRAND
DIRECTION

| built the Colour Boutique brand
direction around pairing each colour
with complementary nature imagery
and materials.

This helped to give each colour its
own character and ensured the range
felt cohesive and considered across
all applications.
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Midnight Blue

Element:
The deep, endless night sky.

Represents:
A celestial connection, capturing the
mystery and elegance of the stars.

Garnet Red

Element:
The vibrant tones of autumn
leaves, berries, and clay.

Represents:

A warm and inviting hue inspired
by the richness of the harvest and
natural landscapes.

Deep Marine

Element:
The depth of forested lakes
or deep ocean waters.

Represents:
A rich and grounding colour inspired by
the darker shades of natural water bodies.

Complementary
materials:
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Deep Textured White Light
Glass

Blue Marble Oak
A

Grey
oak

Complementary
materials:

Walnut ded

rey Reede
Quartz Glass
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Brushed Light
Gold Oak

Complementary
materials:

Brushed Light Brown
Gold Oak Oak
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ANTHRACITE GREY



ROOMSETS

The Colour Boutique roomsets were
carefully composed using product
imagery and refined background
environments to create realistic
kitchen settings.

Each space was designed to
demonstrate how the colours work
alongside complementary materials
and finishes.




WEBSITE

The Colour Boutique website brought
colour stories, roomsets and product
information together, guiding users from
inspiration through to product selection.

| designed and built the Colour Boutique
experience within the Stoves website,
creating custom layouts and motion to
bring the range to life.

DEEP MARNE

stoves.co.uk/colour-boutique
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EXPLORE COLOUR BOUTIQUE

GARNET RED
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CAMPAIGN,
RETAIL & POS

| led the rollout across campaign,
retail, social and point of sale,
ensuring consistency from

launch assets through to in-store
materials.

stoves.co.uk/colour-boutique
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INSPIRED BY NATURE Inspired

BUILT TO LAST by nature,
_builtto

go last

~———DELUXE—

C}L UR

Inspired by nature,
built to last

SHOP NOW



BELLING

ENERGY
SAVING
RECIPE
BOOK

The Brief:
Design a digital recipe book for the Belling
brand, focused on energy-saving cooking.

My Role:

The recipe book was developed from
concept through to final artwork.

| defined the layout and visual direction,
working closely with the brand manager
and photographer throughout.

The final creative was rolled out across
social, POS and digital.
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www.belling.co.uk/energy-saving-recipe-book
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ROBERTS

AMY

WINEHOUSE
COLLABORATION

The Brief:

To support the launch of a limited edition
Roberts x Amy Winehouse collaboration
through delivered through a digitally led
campaign.

My Role:

Working closely with the Art Director and
CPM, | led the digital design, applying
the creative concepts across web, email
and social, with supporting print activity.
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Early campaign creative
introducing the collaboration

ahead of launch, including teaser | — _ T i cion
email and homepage banners. F e

"*’Roberts x Amy

Limited Edition Amy Winehouse Revival iSg

Coming soon... = 4 ' .;‘ i SHOP NOW

14.09.22

FIND OUT MORE




The campaign was rolled out across print,
email and social.

Landing pages, Amazon A+ content and
retailer banners were also produced as
part of the wider campaign.

In a collaboration that sees a percentage of profits going to the Amy Foundation,
we’re celebrating the life and legacy of one Britain’s most beloved musicians, Amy Winehouse.

Inspired by the outfit Amy Winehouse wore to perform at the 2008 Brit Awards,
the reimagined Revival iStream 3L is an expression of the artist’s iconic style.

Leopard print front. Paired with red back panel. And engraved Amy logo.

AVAILABLE WHILE STOCKS LAST

robertsradio.com

= Jane Winehouse

- Jane Wineh.

Roberts x Amy

The Limited Edition Roberts iStream 3L x Amy is o statement
of iconic British sound and style.

In collaboration that sees a per
Amy Winehouse Foundation®, we’
of one Britain's most belove

We're paying homage to

Amy’s life and legacy with the

release of 500 Limited Edition
Revival iStream 3L designs.

Inspired by the outfit Amy
Winehouse wore to perform at
the 2008 Brit Awards,
the reimagined Revival
iStream 3L is an expression of
the artist’s iconic style.

Bold leopard print front, deep
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MORPHY

ESPRESSO
COMPACT
COFFEE
MACHINE

The Brief:

Launch the Morphy Richards Compact
Espresso Machine across digital and
ecommerce.

My Role:

Working with the Brand Manager and an
external agency, | created the digital and
ecommerce assets used across the website,
email and Amazon.




WEBSITE
LAUNCH

Homepage banners and a dedicated
landing page were created to support
the launch, presenting the espresso
maker and its key features across
desktop and mobile.

MorphyRichards

Kettles, Toasters, Coffee

Q Search
Cooking Appliances Vacuum Cleaners Offers

Become your own barista

Bring the authentic coffee shop experience to the heart of your home

SHOP NOW

About Us Contact Us Register My Product
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Become your own barista

Bring the authentic coffee shop experience
to the heart of your home

MorphyRichards Q sewreh
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Heaties, Toasters, Coffes Coaking Applisnces Irons Vacuum Cleaners Offers ]

Thank you for buying our Morphy Richards Compact Espresso Machine

Become your own Barista. Watch our tutotial to learn how.

Become your own barista

The steam wand lets you become your own barista, brewing the
perfact consistency every time for that authentic coffee shop feel.

Hipster haircut not included.

Complete cappuccino
control

Just fill with with ground ceffee and then the Perfect Brewing
Controls put your squarely in the driver's seat, giving you complete
control to create creamy froth for your cappuccing or steam your

milic for a flat white.




AMAZON A+
& PRODUCT
DETAIL
CONTENT

Amazon A+ content and PDP imagery
were created to clearly communicate
product features and benefits at the

point of purchase.

Morph
Rich%rgls

Compact Espresso

8 Express lane to espresso expertise

Detachable

Large milk
and water
tanks save
the constant
change over,
and they
detach for a
quick clean

Mo
Richr%%s

Cupheater

Keeps your
coffee cups
nice and warm
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Richr%%s

Preheat in
Under 90
Seconds

Prepped and
ready to pour
for when

you need
that express
espresso.

Mol
Richr%%s

Beverage Variety

Choose between cappuccino,
latte, or espresso.
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STOVES

DELUXE
RANGE
LAUNCH

The Brief:

Launch the Stoves Deluxe collection,
introducing FreedomFLEX™ zoneless
induction, through a multi-channel campaign
that clearly communicated the product's
key features while reinforcing the premium
positioning of the brand.

My Role:

Creative Lead, responsible for defining
and delivering the Deluxe campaign across
brochure, digital and retail.
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BROCHURE

Designed to support the Deluxe launch,
the brochure introduced the range
through structured layouts and
premium photography.

| developed the document from concept
to final artwork, later refining the layout
system to accommodate the full range
cooker collection.

RANGE COOKER
COLLECTION

DELUXE

MASTER EVERY MEAL WITH
THE STOVES DELUXE COLLECTION

the FreedomFLE:

GUADOVEN™

anly r brand to offer four
fully functional ovens.

AVAILABLE ON:

www.stoves.co.uk/brochures
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In-store POS units and backboard

" WITH 196L TRUETEMP DIGITAL EASY-CLEAN ENAMEL PRO-TRAC™ DOUBLE-EXTENSION
DEDICATERISERW/CODK OVEN AND STEAM CLEANSE TELESCOPIC SLIDERS

designs were developed to communicate — . , : : ' S SR

key features and maintain campaign 55 ' E piis.
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Supporting assets included door hangers,
hob stickers, door window elements and
retailer banner adaptations.

TRUETEMP
DIGITAL THERMOSTAT

‘Where traditional oven dials leave space for

temperature fluctuation, TrueTemp digital
SR O T thermostat puts you in control right down
to the degree.

o
True Zoneless Induction System

Your chosen temperature is clearly displayed so
you can achieve perfect results time after time.

Also introducing our rapid pre-heat function
which will automatically engage as soon as you
turn on the main oven, reaching the required
temperature over 40% faster* allowing you
to start creating quicker.




LANDING
PAGE &
DIGITAL
CONTENT

The Deluxe landing page structured

key innovations and features into a
clear, guided experience. Enhanced PDP
content supported the range at point of
purchase, ensuring consistency across
the customer journey.

STOVES Products Why Buy QOur Heritage

>

Where to Buy

DELUXE

Contact Us Safety Notice Warranty Registration

The Range Cooking Collection

Master every meal with
the Stoves Deluxe
collection

The unsinkable soufflé. The perfectly pink steak you pride yourself
on, The compliments that come after another on-point dinner party,
That's what today's home cook really wants — consistently delicious

results.

A world-first on a range cooker

FreedomFLEX" True
Zoneless Induction
System

We've removed the rings that re:

ering, and keeping food warm. Genius!

Q

Stoves Richmond Deluxe 110cm Zoneless
Induction Range Cooker

Culinary confidence is served with Stoves Deluxe - a cutting-edge collection of electric range cookers designed to help

you master every meal.

AirFry function and tray

Love your air fryer but hate the extra space it takes up on the worktop? Put
it in your oven instead. The built-in air fryer mode and specially designed
AirFry tray give you those unbeatably crispy results with less need for
turning and little to no oil. It's all the speed, simplicity and health benefits of
this must-have appliance, with all the space of your traditional oven - so
you can cook up even more of your air-fried favourites.

Cooks up to 30% faster than conventional ovens*

* Testing based on Frozen oven chips using Air Fry function, including pre-
heat, versus conventional oven function.

QuadOven™ with 196L
total capacity

When there's n

you can rely on

your QuadQ 3 196 litre

Full width grill pan &
handle




EXHIBITION
STANDS

For the trade show, | designed a
dedicated enclosed space for Deluxe,
creating a more focused setting to
demonstrate the range.

The room allowed the team to walk
retailers through key features and
innovations in a controlled environment,
while keeping the look and feel
consistent with the wider campaign.

The presentation area formed part of
a larger exhibition stand, which also

featured Belling and was designed in
full as part of the same project.
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DELUXE :

CULINARY CONFIDENCE IS SERVED




Thank you for taking the time
to look through my work.

contact@philbroadhead.co.uk
linkedin.com/in/phil-broadhead



